
Panoply 2012 Sponsorship Opportunities 



PanoplyñLead Sponsorships 

Title Sponsor Gateways Sponsor 

$50,000 $25,000 

Marketing Promotion Marketing Promotion 

Benefits Benefits 

¶ Event title to be: ñPanoply Arts Festival, presented by _________ò 

¶ Banner ad with logo on The Arts Council website homepage from October 2010 thru 
Panoply. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts Council website. 

¶ Logo banners at each entrance to be supplied and placed by Panoply. 

¶ Listings in The Huntsville Times (readership of approximately 200,000) including: 

¶Recognition in The Huntsville Times Go Magazine on Thursday, April 26, 2012 on 
 the Panoply site map in the magazine centerfold. 

¶Logo listing in The Huntsville Times on Sunday, April 29, 2012 on the Panoply  
 Supporters Salute Ad. 

¶ Logo listing on the pocket-sized map and schedule. 

¶ Logo listing on the Panofactor board located at the entrances, recognizing sponsors. 

¶ Listing on the maps located at all entrances. 

¶ Title sponsor representatives at Festival opening. 

¶ Emcee opportunity at Festival closing event. 

¶ One (1) framed Panoply Art Poster. 

¶ Eighteen (18) invitations to the Sponsor Hospitality Room. 

¶ One Hundred (100) Panopasses to the Festival to be used at Title Sponsorôs discre-
tion for employees or guests. 

¶ Volunteer slots to man entrances reserved for Title Sponsor employees in Title Spon-
sor t-shirts 

Panoply Lead Sponsorships ð  
Each spring in the heart of the Rocket City the arts are in full bloom at the Panoply 
Arts Festival. Celebrating music, dance, theatre, and the visual arts, Panoply,  
according to Mr. Webster, is definitely a "magnificent, impressive array"! 
  
From kidôs activities to exhibiting  visual artists, great bands, dance groups, street 

performers and fantastic food the Panoply Arts Festival is a 30-year community 

event that packs everything the arts have to offer into three days in Big Spring  

International Park.   

 

Also available with Lead Sponsorships: One 10ô x 10ô activity tent with Sponsor  

banners inside park for sponsor use. 

¶ Signage at each of Panoplyôs four (4) gateway entrances designating ñ __________, 
your gateway to Panoply.ò 

¶ Logo banners at each entrance to be supplied and placed by Panoply. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts Council website. 

¶ Listings in The Huntsville Times (readership of approximately 200,000) including: 

¶Recognition in The Huntsville Times Go Magazine on Thursday, April 26, 2012 on 
 the Panoply site map in the magazine centerfold. 

¶Logo listing in The Huntsville Times on Sunday, April 29, 2012 on the Panoply  
 Supporters Salute Ad. 

¶ Logo listing on the pocket-sized map and schedule. 

¶ Logo listing on the Panofactor board located at the entrances, recognizing sponsors. 

¶ Listing on the maps located at all entrances. 

¶ Daily emcee opportunities at Panoply Arts Festival. 

¶ One (1) framed Panoply Art Poster. 

¶ Fourteen (14) invitations to the Sponsor Hospitality Room. 

¶ Fifty (50) Panopasses to the Festival to be used at Gateway Sponsorôs discretion for 
employees or guests. 

¶ Volunteer slots to man Gateways reserved for Gateway Sponsor employees in compa-
ny t-shirts 



PanoplyñStage Sponsorships 

Marketing Promotion for Exclusive Stage Sponsors 

Benefits for Exclusive Stage Sponsors 

Panoply Stage Sponsorships ð  
The best of local and regional talent can be found onstage at the Panoply Arts 
Festival. Our four main stages are open all weekend long and each one offers 
a specific treat for festival patrons. The Showcase Stage is home to the Official 
Alabama State Fiddling Championship and the Homegrown Talent Search. On 
the Jubilee stage the music moves dancers from all over the South as well as 
competitors in our Choreography Competition. The Global Village Stage pre-
sents performances from many different cultures as well as the International 
Groove Showcase. And the Family Food Tent gives the best local rock, coun-
try, alternative, dance, pop, and hip-hop groups the opportunity to jam in the 
park. 
 
The Panoply Arts Festival Stages are: Showcase Stage, Jubilee Stage, Global Village Stage (right of first refusal pending), 
and the Family Food Tent (right of first refusal pending).  

¶ Designation of one stage at Panoply as the ñ __________ Stageò 

¶ One (1) 4ô x 8ô logo banner on the stage to be supplied and placed by Panoply 
(placement may vary with type of stage). 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts Council website. 

¶ Listings in The Huntsville Times (readership of approximately 200,000) including: 

¶Recognition in The Huntsville Times Go Magazine on Thursday, April 26, 2012 
on the Panoply site map in the magazine centerfold. 

¶Listing at the top of each of the schedule pages in The Huntsville Times Go 
Magazine on Thursday, April 26, 2012. 

¶Credit in the featured performer write-ups for the stage in The Huntsville Times 
Go Magazine on Thursday, April 26, 2012. 

¶Logo listing in The Huntsville Times on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the pocket-sized map and schedule. 

¶ Logo listing on the Panofactor board located at the entrances, recognizing sponsors. 

¶ Listing on the maps located at all entrances. 

¶ Listing on marquee at stage. 

¶ Emcee opportunities on the designated stage. 

¶ One (1) framed Panoply Art Poster. 

¶ Fourteen (14) invitations to the Sponsor Hospitality Room. 

¶ Forty (40) Panopasses to the Festival to be used at Stage Sponsorôs discretion for  
employees or guests. 

Exclusive Stage Sponsor 

$25,000 $10,000 

Presenting Stage Sponsor 

Marketing Promotion for Presenting Stage Sponsors 

Benefits for Presenting Stage Sponsors 

¶ Designation of one stage as ñThe _________ Stage.ò 

¶ One (1) 2ô x 8ô logo banner on stage tent to be supplied and placed by Panoply. 

¶ Listings in The Huntsville Times (readership of approximately 200,000) including: 

¶Recognition in The Huntsville Times Go Magazine on Thursday, April 26, 2012 
on the Panoply site map in the magazine centerfold. 

¶Credit in the write-up on the info page included in The Huntsville Times Go 
Magazine on Thursday, April 26, 2012. 

¶Credit in the featured performer write-ups for the stage in The Huntsville Times 
Go Magazine on Thursday, April 26, 2012. 

¶Logo listing in The Huntsville Times on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board located at the entrances, recognizing sponsors. 

¶ Listing on the maps located at all entrances 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts Council website. 

¶ Emcee opportunities on the designated stage. 
 
Presenting sponsorships may have up to three sponsors from noncompeting industries 
featured per stage. Presenting sponsorship is not available with exclusive stage spon-
sorship. 

¶ One (1) framed Panoply Art Poster. 

¶ Eight (8) invitations to the Sponsor Hospitality Room. 

¶ Twenty (20) Panopasses to the Festival to be used at Stage Sponsorôs discretion 
for employees or guests. 

Also available with Stage Sponsorships: One 10ô x 10ô activity tent in stage area for sponsor use upon request; activity to be approved by TAC. 



Visual Arts Zone Sponsorships 

Art Marketplace 
Sponsor 

Student Art 
Sponsor 

Arts In Action 
Sponsor 

Community Art 
Sponsor 

$15,000 $10,000 $3,000 $3,000 

Marketing Promotion Marketing Promotion Marketing Promotion Marketing Promotion 

Benefits 

Visual Arts Zone Sponsorshipsð 

¶ Area designation at Panoply as the 
ñ_________ Art Marketplace.ò 

¶ One (1) 4ô x 8ô logo banner at area en-
trance to be supplied and placed by 
Panoply (may vary based on design of 
area entrance). 

¶ Listings in The Huntsville Times 
(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 
Go Magazine on Sunday, April 29, 2012 
on the Panoply site map in the magazine 
centerfold. 

¶Logo listing in The Huntsville Times 
on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on all Art Investor mailings. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances, recognizing sponsors. 

¶ Emcee opportunity at Panoply. 

¶ Logo listing on The Arts Council website 
(Averaged 60,000+ monthly hits April 
2007, 2008, 2009). 

¶ Year-round profile page on The Arts 
Council website. 

¶ Area designation at Panoply as ñArts In 
Action presented by_________.ò 

¶ One (1) 2ô x 8ô logo banner at area en-
trance to be supplied and placed by 
Panoply (may vary based on design of 
area entrance). 

¶ Listings in The Huntsville Times 
(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Logo listing in The Huntsville Times 
on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 
Council website. 

¶ Designation of one (1) tent as ñStudent 
Art Tent presented by _________.ò 

¶ One (1) 2ô x 8ô logo banner on tent to be 
supplied and placed by Panoply. 

¶ Listings in The Huntsville Times 
(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 
page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012. 

¶Logo listing in The Huntsville Times 
on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 
Council website. 

¶ Designation of area as ñCommunity Art  
presented by _________.ò 

¶ One (1) 2ô x 8ô logo banner on area en-
trance to be supplied and placed by 
Panoply (may vary depending on type of 
entrance). 

¶ Listings in The Huntsville Times 
(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 
page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012. 

¶Logo listing in The Huntsville Times 
on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 
Council website. 

Benefits 

¶ One (1) Panoply Art Poster. 

¶ Four (4) invitations to the Sponsor  
Hospitality Room. 

¶ Ten (10) Panopasses to the Festival. 
 

 

¶ One (1) Panoply Art Poster. 

¶ Four (4) invitations to the Sponsor  
Hospitality Room. 

¶ Eight (8) Panopasses to the Festival. 
. 

Benefits 

¶ One (1) framed Panoply Art Poster. 

¶ Eight (8) invitations to the Sponsor  
Hospitality Room. 

¶ Twenty (20) Panopasses to the Festival. 
 

Right of first refusal pending 

¶ One (1) framed Panoply Art Poster. 

¶ Twelve (12) invitations to the Sponsor 
Hospitality Room. 

¶ Thirty (30) Panopasses to the Festival. 
 
Right of first refusal pending 

Benefits 



Visual Arts Zone Sponsorships 

Visual Arts Zone Sponsorshipsð 

 

$3,000 $3,000 

Panoply Posies 
Sponsor 

Easel Art 
 Sponsor 

Marketing Promotion 

¶ Designation of one (1) tent as ñEasel Art 
presented by _________.ò 

¶ One (1) 2ô x 8ô logo banner on tent to be 
supplied and placed by Panoply. 

¶ Listings in The Huntsville Times 
(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 
page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012. 

¶Logo listing in The Huntsville Times 
on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 
Council website. 

Marketing Promotion 

¶ Designation of one (1) tent as ñPanoply 
Plastic Posies presented by _________.ò 

¶ One (1) 2ô x 8ô logo banner on tent to be 
supplied and placed by Panoply. 

¶ Listings in The Huntsville Times 
(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 
page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012. 

¶Logo listing in The Huntsville Times 
on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 
Council website. 

¶ One (1) Panoply Art Poster. 

¶ Four (4) invitations to the Sponsor  
Hospitality Room. 

¶ Eight (8) Panopasses to the Festival. 
 
Right of first refusal pending 

¶ One (1) Panoply Art Poster. 

¶ Four (4) invitations to the Sponsor  
Hospitality Room. 

¶ Eight (8) Panopasses to the Festival. 
. 

Benefits Benefits 

¶ Designation as òFeatured Artist present-
ed by _________.ò 

¶ Prominent signage noting sponsor com-
pany located at the entrance to each tent 
to be supplied and placed by Panoply. 

¶ Listings in The Huntsville Times 
(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Logo listing in The Huntsville Times 
on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 
Council website. 

¶ Designation as òEmerging Artists 
 presented by _________.ò 

¶ One (1) 2ô x 8ô logo banner on tent en-
trance to be supplied and placed by 
Panoply. 

¶ Listings in The Huntsville Times 
(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Logo listing in The Huntsville Times 
on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 
Council website. 

Marketing Promotion Marketing Promotion 

Featured Artists 
Sponsor 

Emerging Artist 
Tent Sponsor 

$2,000 $1,500 per artist 

Benefits Benefits 

¶ One (1) Panoply Art Poster. 

¶ Two (2) invitations to the Sponsor  
Hospitality Room. 

¶ Four (4) Panopasses to the Festival. 
 
Right of first refusal pending 

¶ One (1) Panoply Art Poster. 

¶ Two (2) invitations to the Sponsor  
Hospitality Room. 

¶ Two (2) Panopasses to the Festival. 



Visual Arts Zone Sponsorships 

Benefits 

Visual Arts Zone Sponsorshipsð 

Benefits Benefits Benefits 

$1,000 

Literary Quotes 
Sponsor 

Marketing Promotion Marketing Promotion 

Architecture 
Quotes Sponsor 

$1,000 $1,000 

Art Quotes 
Sponsor 

Marketing Promotion Marketing Promotion 

Art In the Park 
Sponsor 

$1,000 

¶ Sponsorôs name appears on each art in 
the park sign. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances, recognizing sponsors. 

¶ Emcee opportunity at Panoply. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

¶ Sponsorôs name appears on each art 
quote sign in the park. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances, recognizing sponsors. 

¶ Emcee opportunity at Panoply. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

¶ Sponsorôs name appears on each archi-
tecture quote sign in the park. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances, recognizing sponsors. 

¶ Emcee opportunity at Panoply. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

¶ Sponsorôs name appears on each literary 
quote sign in the park. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances, recognizing sponsors. 

¶ Emcee opportunity at Panoply. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

¶ One (1) Panoply Art Poster. 

¶ Two (2) invitations to the Sponsor  

Hospitality Room. 

¶ Two (2) Panopasses to the Festival. 

¶ One (1) Panoply Art Poster. 

¶ Two (2) invitations to the Sponsor  

Hospitality Room. 

¶ Two (2) Panopasses to the Festival. 

¶ One (1) Panoply Art Poster. 

¶ Two (2) invitations to the Sponsor  

Hospitality Room. 

¶ Two (2) Panopasses to the Festival. 

¶ One (1) Panoply Art Poster. 

¶ Two (2) invitations to the Sponsor  

Hospitality Room. 

¶ Two (2) Panopasses to the Festival. 



Theatre & Music Zone Sponsorships 

Theatre  Activitiesð 

Benefits 

¶ Designation as ñTheatre Demo Tent 
presented by ________.ò 

¶ One (1) 2ô x 8ô logo banner on tent to be 
supplied and placed by Panoply. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances. 

¶ Listing on the pocket-size schedule. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

Marketing Promotion 

Theatre Demo Tent 
Sponsor 

¶ One (1) framed Panoply Art Poster. 

¶ Six (6) invitations to the Sponsor  

Hospitality Room. 

¶ Twelve (12) Panopasses to the Festival. 

 

Face Painting 
Sponsor 

Marketing Promotion 

¶ Designation of one (1) tent as ñFace 
Painting presented by _________.ò 

¶ One (1) 2ô x 8ô logo banner on tent to be 
supplied and placed by Panoply. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 

page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012. 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

Benefits 

¶ One (1) framed Panoply Art Poster. 

¶ Four (4) invitations to the Sponsor 

Hospitality Room. 

¶ Ten (10) Panopasses to the Festival. 

Right of first refusal pending 

Creative Capes 
Sponsor 

Marketing Promotion 

¶ Designation of one (1) tent as ñCreative 
Capes presented by _________.ò 

¶ One (1) 2ô x 8ô logo banner on tent to be 
supplied and placed by Panoply. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 

page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012. 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

Benefits 

¶ One (1) Panoply Art Poster. 

¶ Four (4) invitations to the Sponsor  

Hospitality Room. 

¶ Eight (8) Panopasses to the Festival. 

Right of first refusal pending 

Marketing Promotion 

¶ Designation of one (1) tent as ñCreative 
Capes presented by _________.ò 

¶ One (1) 2ô x 8ô logo banner on tent to be 
supplied and placed by Panoply. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 

page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012. 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

Benefits 

¶ One (1) Panoply Art Poster. 

¶ Four (4) invitations to the Sponsor 

Hospitality Room. 

¶ Eight (8) Panopasses to the Festival. 

Super Hero Cuffs 
Sponsor 

$5,000 $3,000 $3,000 $5,000 



Theatre & Music Zone Sponsorships 

Music  Activitiesð 

$5,000 

Get Rhythm 
Sponsor 

Marketing Promotion 

¶ Designation of òGet Rhythm! presented 
by ___________.ò 

¶ One (1) 4ô x 8ô logo banner on tent to be 
supplied and placed by Panoply . 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 

page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012. 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances, recognizing sponsors. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

Benefits 

¶ One (1) framed Panoply Art Poster. 

¶ Four (4) invitations to the Sponsor  

Hospitality Room. 

¶ Ten (10) Panopasses to the Festival. 

Right of first refusal pending 

 

$3,000 

Panoply Percussion 
Sponsor 

¶ Designation of one (1) tent as ñPanoply 
Percussion presented by _________.ò 

¶ One (1) 2ô x 8ô logo banner on tent to be 
supplied and placed by Panoply. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 

page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012. 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

Marketing Promotion 

Benefits 

¶ One (1) Panoply Art Poster. 

¶ Four (4) invitations to the Sponsor  

Hospitality Room. 

¶ Eight (8) Panopasses to the Festival. 

Right of first refusal pending 

Discover Music 
Sponsor 

$3,000 

Marketing Promotion 

¶ Designation of one (1) tent as ñDiscover 
Music presented by _________.ò 

¶ One (1) 2ô x 8ô logo banner on tent to be 
supplied and placed by Panoply. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 

page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012. 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

Benefits 

¶ One (1) Panoply Art Poster. 

¶ Four (4) invitations to the Sponsor  

Hospitality Room. 

¶ Eight (8) Panopasses to the Festival. 

$1,500 per stage 

Street Stage 
Sponsor 

Marketing Promotion 

¶ Designation as òStreet Stage presented 
by _________.ò 

¶ One (1) 2ô x 4ô marquee sign with logo to 
be supplied and placed by Panoply. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Listing on the Panofactor board located 
at the entrances, recognizing sponsors. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

Benefits 

¶ One (1) Panoply Art Poster. 

¶ Two (2) invitations to the Sponsor 

Hospitality Room. 

¶ Two (2) Panopasses to the Festival. 



Theatre & Music Zone Sponsorships 

Fiddling Championship Sponsorships ð  
Official Alabama State Fiddling ChampionshipðBorn at Panoply in 2006, this  
competition brings together fiddlers of all ages from across the country to pick and play for the 
coveted Governorôs Cup and over $6,000 in cash and awards. 
 
Governorôs CupðThe most sought-after award in Alabama fiddling, this trophy was sanctioned 
by the Governorôs office as they passed legislation naming Panoply the official home of the state 
championship.  
 
Individual Division CompetitionsðFiddlers of all ages compete in five categories: Jr. Junior 
Division, Junior Division, Adult Division, Senior Division and Master Division. Each category in-
cludes five prizes from $25ð$150, with Master Division prizes of $150-$1,000 and the coveted 
Governorôs Cup trophy. 

Official Alabama State Fiddling 
Championship Sponsor 

$7,500 $2,500 

Governorôs Cup 
Sponsor 

$1,000 

Individual  
Division Sponsor 

Marketing Promotion Marketing Promotion 

¶ Designated as the ò_________ Jr. Junior, 
Junior, Adult, or Senior Division Champi-
onship.ò  

¶ Emcee opportunity at Division Champion-
ship Presentation. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances, recognizing sponsors. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

¶ Designated as the ò_________ Gover-
norôs Cup.ò  

¶ Emcee opportunity at Governorôs Cup 
Presentation. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances, recognizing sponsors. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

¶ Designated as the òOfficial Alabama State Fiddling 
Championship presented by _________.ò 

¶ One (1) 2ô x 8ô logo banner on the stage of the com-
petition to be supplied and placed by Panoply. 

¶ Listings in The Huntsville Times including: 

¶Recognition in The Huntsville Times Go Maga-

zine on Thursday, April 26, 2012 on the Panoply site 
map in the magazine centerfold. 

¶Credit in the write-up on the info page included 

in The Huntsville Times Go Magazine on Thursday, 
April 26, 2012. 

¶Logo listing in The Huntsville Times on Sunday, 

April 29, 2012 on the Panoply Supporters Salute Ad. 

¶ Logo listing on the Panofactor board located at the 
entrances, recognizing sponsors. 

¶ Listing on the maps located at all entrances. 

¶ Logo Listing on registration form. 

¶ Emcee opportunity at Fiddling Championship. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts Council website. 

Marketing Promotion 

Benefits Benefits Benefits 

¶ One (1) Panoply Art Poster. 

¶ Two (2) invitations to the Sponsor  

Hospitality Room. 

¶ Two (2) Panopasses to the Festival. 

¶ One (1) Panoply Art Poster. 

¶ Two (2) invitations to the Sponsor  

Hospitality Room. 

¶ Four (4) Panopasses to the Festival. 

¶ One (1) framed Panoply Art Poster. 

¶ Six (6) invitations to the Sponsor  

Hospitality Room. 

¶ Twelve (12) Panopasses to the Festival. 



Theatre & Music Zone Sponsorships 

Choreography Competition Sponsorships ð  
Choreography CompetitionðAt the Panoply Arts Festival, dance is celebrated and 
awarded through the Choreography Competition, a 30-year tradition that has spawned 
winners from 11 states. Centrally located on the Jubilee Stage, this fantastic showcase 
of dance is a major draw for Panoply patrons. 
 
SouvenirsðAll dancers need gear, and these shirts and shorts will be the perfect re-
minder of their triumph at Panoply. 
 
Master ClassðHundreds of dancers participating in the competition come hungry to 
learn to groove, move, and shake from an industry giant. 
 
Category AwardsðChoreographers compete in 4 categories (ballet, jazz, modern & hip-hop) for cash prizes totaling $2,000. 

$7,500 

Choreography  
Competition  Sponsor 

Marketing Promotion 

¶ Designated as the òChoreography  

Competition presented by _________.ò 

¶ One (1) 2ô x 8ô logo banner on the stage 
of the competition to be supplied and 
placed by Panoply. 

¶ Two 3ô x 3ô easel signs with  logo on 
stage during all levels of the competition. 

¶ Listings in The Huntsville Times includ-

ing: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 

page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012. 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Logo listing on application. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

¶ Logo placement on all Choreography 
Souvenir clothing. 

¶ Listings in The Huntsville Times includ-

ing: 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

Marketing Promotion 

 Choreography 
Souvenir Sponsor 

$2,500 $2,000 

Master Class 
Sponsor 

Marketing Promotion 

¶ Designated as the ò_________ Master 
Class Series.ò  

¶ One 3ô x 3ô easel sign with  logo at Mas-
ter Class venue. 

¶ Listings in The Huntsville Times includ-

ing: 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

¶ Designated as the ò_________ Choreog-
raphy Competition Category Champion-
ship.ò  

¶ Listings in The Huntsville Times includ-

ing: 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

Marketing Promotion 

Category Awards 
Sponsor 

$1,500 per Category 

¶ One (1) framed Panoply Art Poster. 

¶ Six (6) invitations to the Sponsor  

Hospitality Room. 

¶ Twelve (12) Panopasses to the Festival. 

Benefits Benefits 

¶ One (1) Panoply Art Poster. 

¶ Two (2) invitations to the Sponsor  

Hospitality Room. 

¶ Four (4) Panopasses to the Festival. 

¶ One (1) Panoply Art Poster. 

¶ Two (2) invitations to the Sponsor  

Hospitality Room. 

¶ Four (4) Panopasses to the Festival. 

Benefits Benefits 

¶ One (1) Panoply Art Poster. 

¶ Two (2) invitations to the Sponsor  

Hospitality Room. 

¶ Two (2) Panopasses to the Festival. 



Global Zone Sponsorships 

Global Village 
Sponsor 

$15,000 

Marketing Promotion 

Benefits 

International Groove 
Showcase Sponsor 

$5,000 

¶ Designation of the international area as 
the ñ_________ Global Village.ò 

¶ One (1) 4ô x 8ô logo banner at area en-
trance to be supplied and placed by 
Panoply (may vary based on design of 
area entrance). 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 

page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012. 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances. 

¶ Emcee opportunity at Panoply. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

¶ One (1) framed Panoply Art Poster. 

¶ Twelve (12) invitations to the Sponsor  

Hospitality Room. 

¶ Thirty (30) Panopasses to the Festival. 

 

 

Marketing Promotion 

Benefits 

¶ Designation as the òInternational Groove 
Showcase presented by________.ò 

¶ One (1) 2ô x 4ô stage sign to be supplied 
and placed by Panoply. 

¶ Opportunity to emcee the International 
Groove Showcase. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 

page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012. 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

¶ One (1) framed Panoply Art Poster. 

¶ Four (4) invitations to the Sponsor  

Hospitality Room. 

¶ Ten (10) Panopasses to the Festival. 

 

 

Global Village  
Pavilion Sponsor 

Masks Around the 
World Sponsor 

$3,000 $2,000 per pavilion 

Marketing Promotion Marketing Promotion 

Benefits Benefits 

¶ Designation of one (1) tent as ñMask 
Around the World presented by 
_________.ò 

¶ One (1) 2ô x 8ô logo banner on tent to be 
supplied and placed by Panoply. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 

page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012. 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

¶ Designation of one (1) tent as ñ(Cultural) 
Pavilion presented by _________.ò 

¶ One (1) 2ô x 8ô logo banner on tent to be 
supplied and placed by Panoply. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 

page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012. 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

¶ One (1) Panoply Art Poster. 

¶ Four (4) invitations to the Sponsor  

Hospitality Room. 

¶ Eight (8) Panopasses to the Festival. 

 
Right of first refusal pending 

¶ One (1) Panoply Art Poster. 

¶ Two (2) invitations to the Sponsor  

Hospitality Room. 

¶ Four (4) Panopasses to the Festival. 

Global Zone Sponsorships ð  
 



Performance & Activity Sponsorships 

Gold Star Family & Active Duty Military 
Day Sponsor 

AMC Command 
Band Sponsor 

$7,500 $4,500 

Marketing Promotion Marketing Promotion 

Benefits Benefits 

¶ Designation of òActive Duty Military Night 
presented by________.ò 

¶ One (1) 2ô x 8ô logo banner on the flag-
ship store with smaller banners on two 
(2) mobile kiosks, to be supplied and 
placed by Panoply. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 

page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012. 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

¶ Designation as the òAMC Command 
Band presented by________.ò 

¶ One (1) 2ô x 4ô stage sign to be supplied 
and placed by Panoply. 

¶ Opportunity to emcee the performance. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 

page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012. 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

¶ One (1) framed Panoply Art Poster. 

¶ Six (6) invitations to the Sponsor  

Hospitality Room. 

¶ Twelve (12) Panopasses to the Festival. 

 
Right of first refusal pending 

¶ One (1) Panoply Art Poster. 

¶ Four (4) invitations to the Sponsor  

Hospitality Room. 

¶ Eight (8) Panopasses to the Festival. 

 

$7,500 

Marketing Promotion 

Benefits 

¶ Designation of òActive Duty Military Night 
presented by________.ò 

¶ One (1) 2ô x 8ô logo banner on the flag-
ship store with smaller banners on two 
(2) mobile kiosks, to be supplied and 
placed by Panoply. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 

page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012. 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

¶ One (1) framed Panoply Art Poster. 

¶ Six (6) invitations to the Sponsor 

Hospitality Room. 

¶ Twelve (12) Panopasses to the Festival. 

 
Right of first refusal pending 

First Responder 
Night Sponsor 

First Responder Night, Gold Star Family & Active Duty 
Military Day, & the Army Materiel Command Bandð 
 



Panoply Fireworks 
Sponsor 

$7,500 

Marketing Promotion 

Benefits 

¶ Designation of òPanoply Spectacular 
presented by________.ò 

¶ Signage in the park indicating ñPanoply 
Spectacular presented by_________.ò 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 

page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012. 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

¶ One (1) framed Panoply Art Poster. 

¶ Six (6) invitations to the Sponsor 

Hospitality Room. 

¶ Twelve (12) Panopasses to the Festival. 

 
Right of first refusal pending 

Panopass, Fifth Grade Days, & Panoply Fireworks Spectacularð 

 

$10,000 

Fifth Grade Days 
Sponsor 

Marketing Promotion 

¶ Signage at all student stops noting  ñFifth 
Grade Days Sponsored by_________.ò 

¶ Logo listed on all Fifth Grade Days signs 
and in teacher workbook. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 

page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012. 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all  

entrances, recognizing sponsors. 

¶ Emcee opportunity at Panoply. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

Benefits 

¶ One (1) framed Panoply Art Poster. 

¶ Eight (8) invitations to the Sponsor  

Hospitality Room. 

¶ Twenty (20) Panopasses to the Festival. 

 

Right of first refusal pending 

$15,000 

PanoPass 
Sponsor 

Marketing Promotion 

¶ One (1) framed Panoply Art Poster. 

¶ Twelve (12) invitations to the Sponsor  

Hospitality Room. 

¶ Thirty (30) Panopasses to the Festival. 

 

 

Benefits 

¶ Logo designation on each weekend, day, 
volunteer, and performer PanoPass. 

¶ One (1) 2ô x 8ô logo banner on each ticket 
booth to be supplied and placed by Pano-
ply. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 

page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

Performance & Activity Sponsorships 



PanoKids Gazebo, Panoply Stores, &  
Information Boothð 

PanoKids GazeboðMagicians, musicians, and storytellers make the 
Gazebo the prime spot in the park to take the kids for excellent (and 
often educational) entertainment. 
 
 

$5,000 

Panoply Stores 
Sponsor 

Marketing Promotion 

¶ Designation of the flagship merchandise 
tent and kiosks as ñ_________ Panoply 
Stores.ò 

¶ One (1) 2ô x 8ô logo banner on gazebo to 
be supplied and placed by Panoply. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances. 

¶ Listing on the pocket-size schedule. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

¶ on The Arts Council website. 

¶ One (1) framed Panoply Art Poster. 

¶ Four (4) invitations to the Sponsor  

Hospitality Room. 

¶ Ten (10) Panopasses to the Festival. 

 

 

Benefits 

$5,000 

Information Booth 
Sponsor 

Marketing Promotion 

¶ Designation of tent as the ñInformation 
Booth presented by___________.ò 

¶ One (1) 2ô x 8ô logo banner on the tent to 
be supplied and placed by Panoply (may 
vary based on design of area entrance). 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Credit in the write-up on the info 

page included in The Huntsville Times 
Go Magazine on Thursday, April 26, 
2012 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

Benefits 

¶ One (1) framed Panoply Art Poster. 

¶ Four (4) invitations to the Sponsor  

Hospitality Room. 

¶ Ten (10) Panopasses to the Festival. 

 

Right of first refusal pending 

PanoKids Gazebo 
Sponsor 

Marketing Promotion 

¶ Designation as ñPanoKids Gazebo 

presented by ________.ò 

¶ One (1) 2ô x 8ô logo banner on gazebo to 
be supplied and placed by Panoply. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Recognition in The Huntsville Times 

Go Magazine on Thursday, April 26, 
2012 on the Panoply site map in the 
magazine centerfold. 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Listing on the maps located at all en-
trances. 

¶ Listing on the pocket-size schedule. 

¶ Logo listing on The Arts Council website. 

¶ Year-round profile page on The Arts 

Council website. 

Benefits 

¶ One (1) framed Panoply Art Poster. 

¶ Four (4) invitations to the Sponsor  

Hospitality Room. 

¶ Ten (10) Panopasses to the Festival. 

 

Right of first refusal pending 

$5,000 

Performance & Activity Sponsorships 



Volunteer Check-In 
Sponsor 

$3,000 

Marketing Promotion 

Benefits 

¶ One (1) Panoply Art Poster. 

¶ Four (4) invitations to the Sponsor 

Hospitality Room. 

¶ Eight (8) Panopasses to the Festival. 

 

 

Sponsor Hospitality, First Dibs Art Investors, Volunteer Check-In. & Chair Bistroð 
 

¶ Designation of tent as the ñVolunteer 
Check-in presented by_________.ò 

¶ One (1) 2ô x 8ô logo banner at area en-
trance to be supplied and placed by 
Panoply (may vary based on design of 
area entrance). 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Logo listing on The Arts Council website.  

¶ Year-round profile page on The Arts 

Council website. 

Performance & Activity Sponsorships 

Sponsor Hospitality 
Room Sponsor 

$3,000 $2,000 

Marketing Promotion Marketing Promotion 

Benefits Benefits 

¶ Designation as ñSponsor Hospitality 
Room presented by ________.ò 

¶ One (1) 4ô x 4ô easel sign with corporate 
logo outside the Hospitality Room to be 
supplied and placed by Panoply. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Logo listing on The Arts Council website.  

¶ Year-round profile page on The Arts 

Council website. 

¶ Designation as ñChairmen Bistro present-
ed by ________.ò 

¶ One (1) 2ô x 8ô logo banner at area en-
trance to be supplied and placed by 
Panoply (may vary based on design of 
area entrance). 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Logo listing on The Arts Council website.  

¶ Year-round profile page on The Arts 

Council website. 

¶ One (1) Panoply Art Poster. 

¶ Four (4) invitations to the Sponsor  

Hospitality Room. 

¶ Eight (8) Panopasses to the Festival. 

 

Right of first refusal pending 

¶ One (1) Panoply Art Poster. 

¶ Two (2) invitations to the Sponsor  

Hospitality Room. 

¶ Four (4) Panopasses to the Festival. 

Chairmen Bistro 
Sponsor 

Volunteer Check-In 
Sponsor 

$2,000 

First Dibs Art Investors 
Sponsor 

Marketing Promotion 

Benefits 

¶ Designation as ñFirst Dibs Art Investors 
presented by ________.ò 

¶ Two (2) 4ô x 4ô easel signs with corporate 
logo placed at event entrances to be 
supplied and placed by Panoply. 

¶ Listings in The Huntsville Times 

(readership of approximately 200,000) 
including: 

¶Logo listing in The Huntsville Times 

on Sunday, April 29, 2012 on the Panoply 
Supporters Salute Ad. 

¶ Logo listing on the Panofactor board 
located at the entrances, recognizing 
sponsors. 

¶ Logo listing on The Arts Council website.  

¶ Year-round profile page on The Arts 

Council website. 

¶ One (1) Panoply Art Poster. 

¶ Four (4) invitations to the Sponsor  

Hospitality Room. 

¶ Eight (8) Panopasses to the Festival. 

 

Right of first refusal pending 

$3,000 


